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BBM 430: MARKETING COMMUNICATION

QUESTION ONE

(1) Persuasion is a critical factor in marketing communication. Discuss. (10 marks).
(i)  The Product Life Cycle (PLC) is normally considered when designing and
' implementing marketing communication. Explain how markers use PLC in designing

effective marketing programs. (15 marks).
QUESTION TWO
(a) Outline any three reasons why marketing department may opt for internal marketing
communication. (3 marks)
(b). Discuss the Four elements of marketing communication mix. (12 marks)
QUESTION THREE
(a) Define the term Integrated Marketing Communication. (3 marks)
(b) Explain any Four benefits of integrated marketing communication. (12 marks)
QUESTION FOUR

Discuss the following Models of marketing.

) AIDA’S Model,
(i) . LAVIDGE and STEINER Model,
(ili) =~ Heightened Appreciation Model. (15 marks)

QUESTION FIVE

‘The " prinary difference between push and pull marketing lies in how consumers are
approached. In push marketing, the idea is to promote products by pushing them onto people
while in push marketing, the idea is fo establish a loyal following and draw consumers to the
products.’

With reference to this statement, discuss. (15 marks)
QUESTION SIX
Discuss the ethical issues in marketing communication. (15 marks)
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